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job overview 

Post: Head of Growth, reporting to Chief Generosity Officer 
 
Location: 1 Lamb’s Passage, London, EC1Y 8AB 
 
Salary: Competitive 
 
  
 
 

background 

In the autumn of 1906, eleven Christians gathered around a table to witness the birth of the 
United Kingdom Evangelization Trust (UKET). Progressive for its time, UKET’s primary 
function was to hold in trust resources generously given by its members for Christian based 
philanthropy. 
  
Fast forward 113 years and Stewardship remains a progressive pioneer of Christian 
generosity; receiving, investing and releasing over £70 million of charitable giving each year. 
 
But we’re just getting started. 
 
The need for what we do has never been greater – churches, charities and ministries are 
losing valuable time to increasingly complex legal and financial compliance. The 
opportunities for mission and ministry have never been greater, but those called to this 
important work are under financed, under resourced and burning out. And for all Christians, 
called to live and give generously, the pressures of modern life and confusion over how to 
give well, is restricting an abundant outpouring of generosity. 
 
So, right now, we’re redoubling our efforts and embarking on our most ambitious growth 
programme to date, to help radically and generously resource God’s kingdom for the 21st 
Century.  We’re investing in technology to grow our Christian giving platform, creating a 
marketplace where those wishing to give can meet those in need of funds; we’re increasing 
the support we provide to church plants, fast growing churches and Christian charities to 
develop strong and biblically sound approaches to their finances and governance. 
 
And we’re growing a team of passionate believers in Jesus, who want to make this happen. 
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Occupational Requirement (OR) 

As a result of our Christian ethos, this post is covered by an Occupational Requirement 

(OR) under the Equality Act 2010. The successful applicant will be expected to be a 

practising Christian and to clearly demonstrate a personal commitment to the mission, 

principles, values and practices contained in our Ethos Statement. 

 Active membership of local church congregation. 

 Undergone course of teaching or training in personal financial stewardship and 

giving/generosity or experiencing the benefits from personal discipleship in this 

area. 

 An understanding of the faith aspects of the work of Christian charities, including 

the preparedness to pray with colleagues and clients, where appropriate 

 

 

 

mission, vision and values 
 

Our vision is for the world to encounter Jesus through the 
generosity of His church.  

Our mission is transforming generosity:  

We make giving easy and help over 25,000 individuals to give around £70 million each 
year, to our database of over 19,000 charitable causes. We help people organise all of 
their charitable giving from the first gift to the last, any amount at any age, using their 
Stewardship giving account. 

We inspire greater generosity from the Christian community too, through our wealth of 
resources, courses and campaigns for individuals and churches alike. We challenge and 
provoke the church to teach more effectively on generosity. Our own generosity 
campaigns and resources, including the Lent generosity challenge, 40acts, attract 
thousands each year.  

We strengthen Christian causes too, by offering practical, tailored financial and legal 
support to help Churches and Christian charities to transform the world. We offer a 
range of professional, legal and financial support services to churches, charities and 
individuals.  

 

At our core, as believers in Jesus Christ, are the biblical values of:  

Generosity   Integrity Relationship    Excellence 
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context of this role 
 

Our modern society often tells us that we need more; that we need to aspire to live the life of 
the rich and famous and that only by doing this will we be truly happy. This illusion is one that is 
built on a worldview of individualism, envy and ironically scarcity. From that emerges a 
pervasive cultural narrative that implies that we are losing some of what is ours when we give to 
others. 
 
Our experience for more than a century tells a different story. We’ve witnessed the power of 
generosity to transform lives and communities and bring deep joy and blessing to the giver.  
 
When it is long term, engaged and relational, giving is spiritually transformative for the giver 
and the receiver. Our desire is to build a movement of generosity amongst God’s people, to see 
the Church and Christian ministry abundantly resources, and be a broker of blessing in this 
land.  
 
In an age of digital giving, the way we manage our generosity is changing. We know that our 
clients are being inspired when they are out and about and they love to be able to give wherever 
they are. Increasingly we’re giving on the go. Consequently, we’ve recently rolled out a new 
mobile-optimised platform for our Giving Account, our flagship product.  
 
Our aspiration is to make it easy, joyful and convenient to give and receive money. Our ambition 
now is to increase the flow of funds to churches and Christian charities from £72 million to £250 
million by 2025 and to extend the joy of generosity to new generations.  
 
We benefit from a brand that is highly respected and trusted in the Christian community and yet 
not as widely known as it could be.  There are a myriad of opportunities to pursue.  
 
To that end, we are creating the role of Head of Growth. Reporting to the Chief Generosity Officer, 
with a small team and backed by the support of the Board and the resources needed, this is a 
role of pivotal importance to reaching our stated ambition and strategic objectives.  
 
The Head of Growth will be responsible for developing and leading our growth marketing plans 
to get us to our ambitious, but achievable, £250m per year goal.  S/he will reshape the 
Stewardship brand towards our new mission, lead on the creation of our cause for a revival in 
Christian generosity, and deliver new campaigns that will grow the reach and adoption of our 
products and offerings amongst target communities. 
 

S/he will use data to develop and refine digital marketing campaigns, thought leadership and 

events to grow the community of Christians using Stewardship’s services to release greater flows 

of resources for Kingdom purpose. This is an exciting opportunity to use your experience to shape 

and lead the marketing strategy to deliver a step-change in growth and to powerfully serve the 

Church and impact wider society. 
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the new-look Stewardship Giving Account 
 
The Stewardship Giving Account is our flagship product and it is getting a brand new-look. The 
complete redesign provides users with a smarter, simpler, online giving experience. For the first 
time it offers compatibility across all mobile devices. 
 
So what’s new? 
 
Updated homepage: We’ve completely redesigned the account home page for mobile use. 
You’ll be able to review and manage your giving in just a few taps.  
 
Login: We’ve really improved the login process. There are fewer details to remember and you 
also have the option to use social media logins. 
 
Top up and give: Quickly and easily complete a top-up and make a charitable gift from your 
account using any mobile device. 
 
Search: Use our improved function to search 19,000 + churches and charities and Full-Time 
Christian Workers registered with Stewardship. 
 

  



 

6 
 

job description 
 

overview 

 
This is a new role for Stewardship as we look to pursue a strategy of growth to inspire a revival in 
Christian generosity. 
 
The ideal individual will embrace our vision and mission and identify strongly with our values of 
relationship, integrity, excellence and generosity. S/he will lead the development of a growth 
marketing plan to increase the reach and adoption of our offerings amongst our target 
communities. 
 
S/he will be instrumental in developing our presence in the evangelical Christian community as a 
brand, service provider, community participant and enabler of generosity.  
 
Particular areas of focus for the next 12 months will include: 
 

 Shaping our brand and the way that we present and market Stewardship’s offerings. 

 Relaunching our new-look Giving Account to the Christian community and our main 

shop window (www.stewardship.org.uk) to the world. 

 Launching new philanthropy services to our community. 

 Creating a sophisticated, rolling digital marketing plan.  

 Measuring and assessing the impact of marketing strategy through data analysis, 

metrics and KPIs. 

 

  

http://www.stewardship.org.uk/
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main responsibilities: 

Growing the reach of the Stewardship brand 
 

 Re-establishing and re-engineering the Stewardship brand to be centred around the 

‘heroes’ we serve, from the biggest givers to the smallest givers, individuals in full-time 

Christian ministry, the church planters and treasurers. 

 Establishing and promoting a cause for ‘a revival of Christian generosity’ that inspires and 

captures the imagination of the Christian community in the UK.  

 Delivering seasonal and thematic campaigns that demonstrate thought leadership, drive 

more to our cause and attract people to the Stewardship brand. 

Deploying sophisticated and targeted growth marketing 
 

 Developing digital marketing strategies to attract Christians into our community. 

 Reviewing and realigning existing activity towards our £250m goal, either directly 

(contributing to growth in recurring giving through digital channels) or indirectly (for 

example through brand awareness raising and thought leadership).  

 Developing personalised and tailored outreach to those in the Ultra High Net Worth 

Christian community  

 Creating and growing our social and other online communities. 

Establishing Stewardship as a thought leader and resource for the community we serve 
 

 Developing a strategy to leverage Stewardship’s content, community and campaigns to 

maximise publicity amongst relevant potential givers and partners.  

 Collaborating with others across the organisation to package thought leadership pieces 

and broader resources that contribute to the successful positioning of Stewardship. 
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person specification 

 

You 

We recognise that to be great at your role there are certain characteristics that are important 
and others that enable a good fit within our existing team, and culture. To that end you will 
have: 
  

 Inspirational strategic and people leadership skills; relentless in the pursuit of growth and 

able to bring out the best in a small but dedicated team. 

 Creativity and entrepreneurialism; able to drive innovation; challenge status quo thinking 

and find the most efficient path to reach your objectives, both in terms of colleagues’ 

effort and in terms of cost. 

 An analytical and inquisitive mind-set; adept at deriving actionable insights from data to 

continuously improve our offerings. 

 Great communication skills and the ability to easily build and maintain strong 

relationships with cross-functional teams. 

 A passionate and positive attitude, naturally collaborative, highly organised, willing to take 

on responsibility outside your role to get the job done. 

 A self-motivated and organised approach.  

 A strong desire to see generosity flourish in the UK as a witness to the goodness of God.  

 
Your experience 
 
The role will report to the Chief Generosity Officer and will manage a small and dedicated team. 
You will be a powerful amplifier for Stewardship’s work, leading critical growth initiatives for the 
community and leveraging resources across multiple teams. 
 
We are believers in investing in talent and potential, however for the best chance of success, 
experience in most of the following will stand you in good stead; 

 
 Significant growth marketing experience, with demonstrable evidence of using digital 

channels to build profile, from more traditional routes of content placement through to 

running online campaigns.  

 Proven management experience with an ability to nurture and develop team members, 

encouraging those around you to achieve things they didn’t think possible. 

 An understanding and practice of Christian generosity in your own life and faith. 

 Strong background in working cross functionally and securing buy-in around shared 

goals. 
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working for us 
 
Working hours:  
 
Stewardship’s normal office hours are 9am to 5pm, Monday to Friday, but you may be 
required to work flexibly between 8am and 6pm in accordance with the needs of the 
organisation.  
 
Annual leave:  
 
25 days (plus 2 additional discretionary days at Christmas).  
 
Company benefits:  
 
Stewardship offers a generous pension contribution; the equivalent of 10% of your gross 
annual salary, into a group personal pension scheme and a salary sacrifice scheme for 
personal contributions, both of which are available after 3 months service.  
 
Other benefits are available including childcare vouchers, subsidised gym membership, a 
matching scheme for charitable giving, and we always remain open to ways we can look 
after staff and create an environment where people want to work.  
 
More details on staff benefits can be found at https://www.stewardship.org.uk/about-
us/working-for-us 

 
  

https://www.stewardship.org.uk/about-us/working-for-us
https://www.stewardship.org.uk/about-us/working-for-us
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application process 

 
Stewardship is working with Macaulay Search to conduct this critical appointment process. 
 
The closing deadline for applications is 5pm on Friday 22nd March. Interested candidates are 
directed to email their application to mark.powys-smith@macaulaysearch.com 
 
Your application should comprise: 
 

 A covering letter of not more than a page and a half, outlining your motivation and 

relevant experience for the role. Please specify clearly how your Christian faith is related 

to your working life. 

 A full CV, including educational and professional qualifications, a full employment 

history showing the more significant positions, responsibilities held and relevant 

achievements. 

Successful applicants will be invited to interviews at Stewardship’s offices in early/mid April. 
 
Thank you for your interest in the work of Stewardship. Please do not hesitate to get in touch 
with Macaulay Search using the above email address should you have any questions regarding 
this appointment process. 
 

mailto:mark.powys-smith@macaulaysearch.com

