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Introduction 
Africa’s Voices Foundation (AVF) is inspired by this simple idea: listen first and listen intelligently. 

We enable service providers such as INGOs and Governments to listen with speed, subtlety 

and rigour to the citizens they serve. We do this by sparking discussions through media and 

digital channels, empowering citizens to share their voices. We then use innovative data analysis 

techniques to deliver robust, timely and actionable evidence which is used to strengthen the 

impact of development, humanitarian, and governance actors. 

This combination of exciting new technology and research rigour helps service providers 

be more effective and accountable. The result is money spent in Africa being used in 

more impactful ways. It’s the equivalent of channelling millions of additional dollars into 

development. And all of this leads to greater confidence in service provision in the region and 

protects future funds.  

In three years, we have amplified the voices of over 200,000 citizens in evidence-based 

programming in Somalia, Kenya, South Africa, Uganda, and Cape Verde on priorities ranging 

from health and immunisation, child protection and gender, water, hygiene and sanitation, cash 

transfers, local governance and municipal elections, tax justice and extractive industries. 

We are proud of what we have achieved so far and our vision is to be part of a 

transformation across the African continent where the voices of citizens are crucial 

determinants for more relevant, timely, and accountable services that improve 

peoples’ lives. 

But this is only the beginning. Today, we are at a crossroads: we have the 

potential to drive a new era for development; one of evidence-informed 

policy making where development, humanitarian, and governance 

providers recognise the value of listening to citizens and incorporating 

citizens’ voices into their decisions. By seizing new opportunities 

afforded by digital communications and innovations in data and 

social sciences, African citizens will have more ownership of, and 

access to, impactful and sustainable change in their lives.

“AVF have a quality 
product supported by 
an exceptional team of 
people. It means each 
time we have used their 
services we have had deep 
and unexpected insights 
that have allowed us to 
hone our programmes in 
powerful ways.” 
Danny Cutherell, East Africa Director,  

Client Lead at World University Service, Canada

“Anyone 

seeking to 

improve the 

lot of African 

citizens must 

first understand 

the priorities of those 

they seek to serve. 

Africa’s Voices will play a 

key role in a more thoughtful 

delivery of social goods 

through listening first.” 

Salim Ahmed Salim, former Secretary-General of the 

Organisation of African Unity
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Context 
AVF has its roots in cutting-edge research from Cambridge University. In 2014 we span out from 

the University and established ourselves as a stand-alone charity. In 2015 the methodology was 

more formally tested in a series of pilots, and in 2016 an office was established in Nairobi as three 

client relationships with UNICEF Somalia, Well Told Story and Oxfam Kenya were developed.

The last year has been exciting; we have shifted focus from a pure research approach to 

a blended approach of research and programmes – for instance using our technology not 

just to understand prevailing community norms but where they are negative to shift them; 

we have diversified and grown so that at any one moment we are typically running 6 to 8 

projects utilising a community of freelance programme managers as necessary; we have been 

implementing the stronger systems and processes of a more mature organisation ensuring 

compliance with our partners’ requirements; and we have been working to standardise our 

product so that it is more cost effective and scalable. 

Our offering has now been proven in a wide variety of contexts and more and more 

organisations are seeking our services - but there is much work to be done:

• we are fortunate to have secured core funding that will support us to 2021, however, our goal 

is to move away from a reliance on core funding and develop a business model that can either 

be sustained through project work (which currently typically covers 80% of all costs) or find 

innovative funding arrangements such as partnering with the private sector, social impact 

investment or Public Private Partnerships; 

• we wish to further consolidate and standardise our products so that they can be more readily 

scaled; and

• we wish to build a reputation that is less associated with Cambridge University and more on 

the great work we have done. 

“Africa’s  

Voices’ ability  

to stimulate  

inclusive dialogue  

and collect opinions  

of marginalised  

communities in local  

languages through simple  

technologies has been  

invaluable in informing how we  

engage with our target beneficiaries.”  
Joyce Kabue, Communication and Information Advisor,  

Oxfam Kenya
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Job Purpose 
The new CEO will lead us at a crucial stage of our development helping us mature from an 

early years start-up to a bigger, more visible, higher impact and more sustainable entity and 

from an organisation with its roots in academia to one which is focused on the market it serves. 

She or he will spearhead important strategic decisions, successfully navigating and anticipating 

growth opportunities with existing and new products, service offerings, markets and 

partnerships.  The CEO will be the primary public face of AVF on the continent and worldwide, 

building the external reputation of AVF to attract high profile champions, world-class partners 

and financial supporters. A proven influencer who attracts respect and engenders trust, he or 

she will amplify AVF’s successes and innovations to position AVF as a reputable sector leader.

Job Description
• Develop AVF’s strategy, in consultation with the Board, ensuring that we are market 

orientated, focused on serving the needs of our clients and potential clients.

• Identify and develop opportunities, judging which to pursue and which to leave and how to 

deliver in a cost-effective manner.

• Lead, manage and inspire a small, high performing and international team ensuring the 

professional management of AVF’s day to day operations as well as attracting and retaining 

talent in line with our growth. 

• Line manage the four Team Leads for: Business Operations, the existing client service and 

programme business; Innovation; Finance; External Relations and Partnerships. 

• Ensuring the Director of Business Operations delivers AVF’s targets for quality, efficiency 

and impact across its programmes.

• Guiding the Senior Finance Manager on financial strategy objectives and delivery of statutory, 

Board, management and team requirements for accurate and timely financial information.

• Guiding the Innovation team towards new product and market opportunities that expand 

social impact and secure financial sustainability.

• Setting and supporting key priorities for the Lead on External Relations and Partnerships 

regarding brand, visibility, presence and relationships.

• Ensuring efficient and effective collaboration across the four teams.

• Lead major strategic external relations, including with senior leadership in major partner 

organisations, governments, donors and external collaborators (especially the University  

of Cambridge).

• Grow income streams especially from unrestricted funds.
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Person Specification
Essential

• Demonstrated ability to set and deliver on strategic vision 

• Proven experience in scaling either in a start-up/young organisation context or a small 

business unit within a large organisation

• Experience of leading, managing and inspiring small teams of highly capable people 

• Commercially minded with the judgement to know which opportunities to pursue and which 

to leave and how to deliver in a cost-effective manner

• Strong reputation for external representation in high level settings and for building successful 

external relations across Africa

• Experience of growing income and raising unrestricted funds particularly from philanthropists 

and foundations.  

• Strong communication skills, capable of writing powerfully and simply 

• Comfortable working in a small office context with limited resources and support 

• Willingness and ability to live and work in Nairobi

• Passion for and confidence in participation and accountability as a means of bringing  

social change.

Preferable 

• Track record in building strategic partnerships for and between high calibre organisations in 

the academic, international aid/development, technology or donor spheres

• Knowledge, skills or experience in any of ICT4D, civic technology, big data OR digital social 

research fields

• Fluency in French and/or at least one major African language

• Experience of serving a highly experienced board and, in collaboration with a Chair, getting 

the best out of them.

Terms and Conditions  
The role is full time and permanent and will be based out of the AVF Offices, Riverside Drive, 

Nairobi. The salary will be [dependent on the competencies and experience of the successful 

candidate. The package also includes 25 days leave and a pension.
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How to Apply
Applications should be sent by email to Sam Stephens at sam.stephens@macaulaysearch.com 

The closing date for applications is 26th June

Your application should comprise: 

• A full CV including a full employment history showing responsibilities held and relevant 

achievements; 

• A covering note of not more than one and a half pages summarising your motivation and 

reasons for being interested in this position and career experiences that prepare you for the role; 

• Daytime, evening and/or mobile telephone numbers (to be used with discretion). 

The Process 
Macaulay Search has been engaged as advisor on this appointment. A selection of candidates 

will be invited to interview by skype in the w/c 22nd July. A second round of interviews is 

scheduled for w/c 9th September. You can expect to hear from Macaulay Search if you have 

been invited for interview by early July.

This document sets out key responsibilities of the role and is not intended to be an exhaustive 
list of tasks and duties. We reserve the right, at our sole discretion, to reasonably vary the 
responsibilities from time to time depending on the needs of the organisation without 
changing the level of the role.
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“Africa’s  

Voices is a  

promising initiative,  

dedicated to making  

the perspectives of the  

needy count in development  

efforts. This is really important  

since the understanding and the  

agency of the people must have a  

central role in attempts to enhance  

their lives.””  
Amartya Sen, Nobel Prize winning economist  
and author of Development as Freedom
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