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Nine-month old Lalin, gets weighed at 
Krang Lova Health Centre, in Cambodia.

World Vision UK is part of the World Vision Partnership, the world’s 
largest international children’s charity working in close to 100 countries. 
Every day we bring real hope to millions of children in the world’s hardest 
places as a sign of God’s unconditional love. 

We are known for the excellence of our work. We have more than 60 
years experience, are often the first on the scene after a humanitarian 
disaster and benefit from long term relationships in the communities 
we serve. We have been investing significantly in impact and evaluation 
allowing us to be leaders in the sector for measuring the difference our 
work makes.  

In our 2010 – 2015 strategy review we stated our mission as “inspiring 
the UK to take action that transforms the lives of the world’s poorest 
children”. We closed that period celebrating that we had supported 9m 
children since 2010 – 1m more than planned, delivering record income of 
£90m in 2015 (up £18m from 2014). Our staff engagement also rose and 
for the first time we achieved 3 stars in the Sunday Times Best Companies 
survey with our ranking rising from 52nd to 9th in the table of best non-
profits to work for. 

However, we did not get close to our original target of engaging 500,000 
people in the UK in our work and while we delivered a record income, 
propelled by successes in winning grants, we have not grown our base of 
committed givers as we had hoped. This matters because these committed 
supporters give us legitimacy when they speak out on issues, they support 
us in prayer and they provide the core funding we need to support the 
most vulnerable children. It also matters because inspiring people in the 
UK is central to our distinctive vision - for every child to experience life in 
all its fullness and for every heart, the will to make it so. 

In recent months, we have revisited our strategy and discerned that God 
is calling us to: 

 focus on the most vulnerable children.
 to embrace our faith as a strength in all we do – consistently and 

confident in our Christian identity. Not “in-your-face” but true to 
who we are. This will allow us to re-engage the Church communities. 

 to move from being a product-led organisation focused especially 
around our hugely effective child sponsorship product (raising 
£23.9m with 83,000 children sponsored) to cause-led – known for 
standing with the world’s most vulnerable children.

 to return the committed supporter base to growth (currently 
130,000 supporters).

INTRODUCTION
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Cyrah May, 4, and her family receiving 
provisions from World Vision after 
Typhoon Haiyan struck the Philippines.
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FUNDRAISING AT WORLD VISION
We have a distinctive vision - for every child to experience life in all its fullness and for every heart, the will to 
make it so. We therefore have two frontlines that are seen as of equal importance – children in the developing 
world and inspiring our donor and potential donors so that our hearts are changed. The fundraising team is at 
the heart of this dual ministry. 

“There are many things that I am not proud about in my life but I am proud of my 20 year involvement with 
World Vision. The experience has changed me and changed how I see children in need” UK Donor

The fundraising team is led by Graeme Newton who moved into the role in early 2015 and who previously 
worked for World Vision New Zealand. Graeme has three direct reports a Head of Philanthropy (ie Major 
Donors), Head of Strategy Planning and this role, Head of Supporter Experience. 

We enjoy a close relationship with the World Vision Partnership and benefit from what is happening in other 
parts of the world. For instance, World Vision US has recently completed a £500m capital campaign and is now 
embarking on the £2bn “Every Last One” clean water campaign supported by a National Leadership Council of 
some of the most generous philanthropists in the world. 
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SUPPORTER EXPERIENCE AT WORLD VISION
World Vision has long been known for its child sponsorship product. This has been a very effective tool in 
recruiting committed donors. We are experts in linking them meaningfully to our work in the Global South. And, 
we are industry leading in providing outstanding programmes for the children supported. 

In recent years we have innovated providing new ways to support our work that including through Raw Hope – 
monthly support to save and protect children in the most dangerous parts of the world.

Whichever product our supporters choose our approach is always to seek to create meaningful moments so 
that they see and believe the impact that their support makes. We work tirelessly to do this using multiple 
channels, innovations like the sending of birthday and Christmas cards and video content. In fact, every sponsor 
has a dedicated web account where they can keep track of all their interactions and view videos of the child they 
support (98% of sponsored children now have a video) and other videos of their community. You can see a clip 
on how it works here. The result is an increased concern and an expanded heart for the world’s most vulnerable 
children. This is evidenced in extraordinary levels of engagement that sees most supporters taking action that 
goes beyond their standard giving eg. writing cards, praying, responding to crisis appeals, exceptional click-thru 
rates and telling friends.

“I love seeing people grow in their giving and the freedom and joy that comes from stretching themselves with 
generosity.” Fundraising Manager



4

MORE INFORMATION ON WORLD VISION AND OUR VALUES

FOR MORE INFORMATION ON OUR WORK, PLEASE SEE:

Our latest Impact Reports: www.worldvision.org.uk/our-work/impact 
Our 2014 Annual Report: www.worldvision.org.uk/who-we-are/annual-report/ 

World Vision has six core values that guide and determine our actions, and each value is a challenge that we seek 
to live and work to every day.

 We follow the teachings of Jesus who calls us to love our neighbours, care for children and challenge injustice.

 We are called to serve the neediest people of the earth, to relieve their suffering and to promote the 
transformation of their well-being.

 We believe that every person is created equal and entitled to freedom, justice, peace and opportunity. We 
celebrate the richness of diversity in human personality, culture and contribution.

 We take great care of the resources entrusted to us by others, whether this is money, time or trust, and we 
are open and transparent in our reporting.

 We work together with all those who care, recognising that more is achieved through cooperation than 
competition.

 We respond to need whenever and wherever we can. We shall never rest while children suffer in situations 
that can be changed.
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Sponsored child San Sreyning, 10, 
at her family’s rag mop making 
workshop, in Cambodia.

JOB PURPOSE
To lead and develop a strong Supporter Experience team, in developing products and delivering rich and 
meaningful experiences. The result of your work will be increased supporter engagement and stable or growing 
income in order to positively impact the lives of the world’s most vulnerable children.

JOB RESPONSIBILITIES
Leading a team of circa 50 people you will have line responsibility for Direct Marketing Manager (circa 8 FTEs), 
Product Experience Manager (circa 10 FTEs) and the Customer Service Manager (circa 25 FTEs). You will also 
have budgetary responsibility of circa £2m and an income target of circa £35m. 
1. Lead a high performing Supporter Experience team with strong leaders.
2. Develop a culture of exceptional fundraising with talented fundraisers.
3. Aligned with the WVUK strategy, develop a compelling vision for supporter development that reflects our 

Christian values and identity.
4. Communicate to Christian audiences including biblical teaching on generosity.
5. Develop products and propositions, based on audience insights, which supports the acquisition of new 

supporters to WVUK.
6. Maximise retention of existing supporters and grow the long-term value of the supporter base.
7. Deliver financial and non-financial campaigns that reach agreed targets.
8. Consistently deliver high quality and responsive supporter service.
9. Embed innovation to consistently explore and implement new and improved ideas and ways of working.
10. Provide a positive contribution to the Fundraising and wider WVUK leadership teams.
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PERSON SPECIFICATION
 An empowering and influential leader with a proven background in marketing and fundraising. 
 Strong direct marketing skills and understanding of the drivers of retention. 
 Proficient in analysing data to shape strategy and decisions. 
 Use of data and intuition to develop products and experiences that delight customers. 
 Product development and management. 
 Passionate about applying your Christian faith to World Vision’s vision and mission. 
 Capable of managing across international boundaries and motivating colleagues to deliver your objectives. 
 Experienced in managing agencies, call centres and mailing houses. 
 Exceptional written and verbal communications. 
 A good understanding of the Biblical teachings about giving and a desire for this to permeate through the 

team strategy
 A passion for children living in the world’s toughest places and a good understanding of development issues

TERMS AND CONDITIONS
The role is full time and permanent. It will be based out of Milton Keynes but will allow flexible working arrangements. 
The salary will be £45,300 to £53,300 depending on the competencies and experience of the successful candidate 
relative to other staff members. The package also includes a contribution to a pension and 25 days annual leave (3 
to be taken between Christmas and New Year) plus 8 bank holidays. 

Some international travel – field trips [approx. x2 per year]
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HOW TO APPLY
World Vision is working with Macaulay Search to conduct 
this critical appointment process. 

The closing deadline for applications is 5th December. 
Interested candidates are directed to email their 
application to sam.stephens@macaulaysearch.com

Your application should comprise:

 A covering letter of not more than one and a half pages 
outlining your motivation and relevant experience for 
the role. Please specify clearly how your Christian faith 
is related to all aspects of your working life.

 A full CV, including educational and professional 
qualifications, a full employment history showing the 
more significant positions, responsibilities held and 
relevant achievements.

Successful applicants will be invited to attend interviews 
at World Vision’s offices in early January.

Thank you for your interest in the work of World Vision.  
Please do not hesitate to get in touch with Macaulay 
Search using the above email address should you have 
any questions regarding this appointment process.


